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ALIMENTACIÓN Y 
BIOQUÍMICA

FI 2016. FOOD INGREDIENTS SOUTH 
AMERICA 
23 - 25 AUGUST 2016, TRANSAME-
RICA EXPO CENTER, SÃO PAULO, 
BRAZIL

With over 17 years of experience in this 
region, Fi South America is your oppor-
tunity to:
Source the latest and most innovative 
ingredients which have been directly 
discovered in the heart of Latin America.
Grow your business in one of the fastest 
growing markets with a large appetite 
for food, health and functional ingredi-
ents.
Nurture your business relationships by 
meeting with the most important ingre-
dients suppliers and buyers in the re-
gion.
Brazil is currently the 4th largest market 
in the world for the food and beverage 
industry, behind the United States, Chi-
na and Japan. With a Gross Domestic 
Product (GDP) of US $2,245 trillion in 
2013, Brazil is the world’s 7th wealthiest 
economy. It is also the largest country in 
Latin America and the Caribbean, area 
and population, with nearly 200.000 mil-
lion people.
Its continuous internal growth is de-
manding investments in areas such 
as urban and social development and 
transport infrastructure. Government 
sponsored initiatives were launched to 
increase investment in infrastructure 
and tax incentives were given for fast-
er and more robust economic growth. 
Brazil’s strong domestic market is less 
vulnerable to external crisis, and Brazil-
ians are benefiting from stable economic 
growth, relatively low inflation rates and 
improvements in social well-being. 
Brazil has well-developed industries in 
sectors of agricultural, mining, manu-
facturing and service. The main indus-
tries are textiles, automobiles, ships, 
airplanes, food and chemistry. It is the 
world’s biggest producer of sugar cane 
and coffee, and also an exporter of soya 
beans, cocoa and orange juice. Brazil 
is also one of the leading hydroelectric 
power producers of the world. With 
an ample and growing consumer mar-

ket, Brazil is considered to be the best 
emerginging county for the retail indus-
try. Brazilians have a strong preference 
for international brands, which they re-
gard as higher quality and more impres-
sive than domestic brands.

WORLDFOOD ESTAMBUL 2016. 
INTERNATIONAL FAIR OF FOOD, 
DRINKS AND TECHNOLOGIES FOR 
PROCESSING
1-4 SEPTEMBER, 2016. ISTANBUL 
EXPO CENTER, CNR EXPO.ISTAN-
BUL, TURKEYISTANBUL, TURKEY

WorldFood Istanbul is the largest and 
most successful food and packaging 
exhibition in Turkey, featuring over 360 
exhibitors every year. It brings together 
local and international producers and 
brands, providing participants with an 
invaluable platform to develop their 
presence in the market.

More information: http://www.
worldfood-istanbul.com/Fuar-
Hakk%C4%B1nda.aspx

FARMACIA Y COSMETICA

MYANMAR PHAR-MED EXPO. FERIA 
INTERNACIONAL Y CONFERENCIA 
DE LA INDUSTRIA MÉDICA Y FAR-
MACÉUTICA PARA MYANMAR
12 – 14  JULIO 2016.  MYANMAR CON-
VENTION CENTER. YANGON,  MYAN-
MAR

The Myanmar Phar-Med-Expo, the in-
ternational exhibition and conference of 
the medical and pharmaceutical indus-
try, to be held at the Myanmar Conven-
tion Center in Yangon, is an international 
event showcasing a variety of medical 
services and equipment for hospitals 
and laboratories furniture and medical 
technologies to disposal systems. Pro-
fessionals and companies involved in 
the medical sector will have good op-
portunities to exchange useful informa-
tion and interesting ideas visiting this 
fair. For entrepreneurs who want to en-
ter new booming markets, participate in 
this fair is a must. The place is the most 
modern in Yangon with ample space for 
large events. Because of its two rooms, 

INFORMACIÓN GENERAL
INFORMACIÓN DE CURSOS, CONGRESOS, 

SIMPOSIUMS

the center is the perfect meeting place 
for Myanmar Phar-Med-Expo.

More Information: http://www.pharmed-
myanmar.com/

INGENIERIA INDUSTRIAL

N(3D)USTRY FROM NEEDS TO SOLU-
TIONS
21 – 23 JUNE 2016. FIRA DE BARCE-
LONA

Learning from today’s markets needs 
preparing for the future, optimizing the 
entire Manufacturing Value Chain.
IN(3D)USTRY From Needs to Solutions 
is a Premium Event featuring the World’s 
Top Additive and Advanced Manufactur-
ing companies along with leading com-
panies from four user sectors - Health, 
Automotive & Aerospace, Architecture, 
and Retail & Consumer Goods. Our 
Aim is to foster Innovation among the 
Additive&Advanced Ecosystem by pro-
moting the interaction between top us-
ers with Manufacturers and Service Pro-
viders by sharing success stories and 
technological needs.
The IN(3D)USTRY From Needs to So-
lutions Arena will showcase success 
stories  illustrating how the technology 
is applied to optimize the Value Chain, 
as well as, host discussion panels where 
top tier corporations seeking for inno-
vative solutions to their technological 
challenges can tailor the innovation of 
the Additive & Advanced Technologies 
by sharing their needs to the Industry 
Leaders.

More information: http://www.in3dustry.
com/en/fact-sheet




