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l. The world of publishing

It was going to be an apocal]?se, the end of
books as we had always known üem. The
e-book had been born, a device that would
make it possible to read and store an infinite
amount of works. All around, it was claimed
üat in the not too distant future paper would
inevitably be replaced by üe screen, and

üat bookshops and libraries would beco-

me webpages where users would be able
to download hles at üe touch of a button.
Wiüout opening hours, from an¡'lvhere in
üe world, with ease and for a small fee. But
it didn't happen.

In üe same way that the Year 9000 was
not accompanied by üe thousand and one
futuristic advances that had been forecast
a few years previously, today we can
catcgorically affrrm üat e-books haYe not
replaced üe habit ofreading (and, above all,
purchasing) tradlüonal books. For t¡e time
being.l

However, this does not mean that there
have not been major changes. In some thirty
years, printing presses ha¡¡e changed from
linot-vpe to o{Tset, and from the latter to diSital
publishing, which is no$' standard in most
printing presses and preprinting processes.

Furthermore, a signif,lcant ne.w trend has
given rise to a new way ofworking: in the last
few decades there has been a transformation
from publishing large production runs of
few titles (relaüvely speaking) to smaller
producüon runs of many titles.' And üis
trend has been more evident in the case of
Catalan literature, given that the potential
readership is not the same as for oüer
languages. Consequentll,, technological
change has helped optimise resources and
tighten budgets.

However, the work of publishing houses
has also been transformed. Publishing has
gone from being a craft industry, with names

and surnames (always wrapped in a cloak
of cultural presüge), to become cogs in the
machinery of anonymous multinationals
where üe only thing that seems to matter
is profrt, as books such as Schiffrin's ¿'edic¿ó

sense ed,itots clearly illusEate.
And üe Catalan publishing industrT

is no exception. Small and medium-sized
publishing houses have been absorbed by
multinationals, even üough üe individual
brand names of all of üem have been
preserved. La Magrana was bought by RBA,

Columna and Destino by Planeta, and a

major shareholding of Grup 62, the maiority
shareholding of which, until recendy, was
owned by "La Caixa", is now owned bY

Planeta and Enciclopédia Catalana.
Conflicting views have been expressed on

this latest business trend, as is the case wiü
similar event in other markets. The range
of opinions goes from the most pessimistic,
owing to üe cultural monopoly it implies,
to the most optimisiic, which believe that
üe combined effofis of üe Catalan and

Spanish publishing markets represented by
üese conglomerates will be highly beneñcial
to sales. The former vien- predominates
among editors of smaller publishing houses,
whereas üe latter, iust happens to be held by
üe directors of large companies. As always,
the end result is likely to be between the
two extemes, and may only be eYaluated
objectively ovcr üme, once we have seen

the resulls in the medium-lcrm. In an¡ case.

what is clear is üat, in a fcw years' time, üe
publishing industry will be quite different to
the one vl'e know today.5

Even so, unlike in oüer markets, it
is $.orlh noüng that the birth of large
conglomerates occurred after the sector had
become that "too much was being published",
a situation that was being nourished by the
remorseless battle to obtain a small space on
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the new ütles table in bookshops,a which led
lo a sensaüon üal Úle sector was in crisis.

It is also woÍh notlng that many publishing
houses based in Catalonia, which until recently
have only pubLished in Spanish, have now
begun to publish titles and collecüons in
Catalan, having become aware of a market
segment they had ignorcd in the past and
which can increase revenue considerably.
Good examples of üis are Random House
Mondadori with the Rosa dels Vents
collecüon, Anaya wiü Cálam or Tusquets
with l'Ull de Vidre.

Anoüer factor that has increased üe
total number of ütles published is self-
publishing. Although there have always
been auüors who have published their own
works, technological advances have reduced
the cost of short production runs, and this
has increased üe number of self-published
works in recent years, aboye all because of
the facilities offered by many companies.s

Finally, we should mention the
proliferation of Catalan literary awards that
oller the prize ofpublishing the ¡ ork. While
üe period of recovery of Catalan culture
and language was an important factor for
publishing in Catalan, after so many years
üis trend cannot be jusühed by claiming
that thele is a lack of capital inyestment in
ütles writteD in Catalan. Instead we should
think üat the creaüon and maintenance of
a literary award has, for many instituüons,
become üe only way of promoting literary
creation,

But has this new panorama affected
publishing houses that are geographically
located a long way from üe centre of the
Catalan publishing network? We are making
gradual progress.

2. PubüEhing in rhe Camp de Tanagona

Taking as a reference the I(¿ss¿special edition
dedicated to Catalan Iiterature in the Camp
de Tarragona, published ten years ago, there
has been a clear out of the ütles published
in Catalan in üe province of Tarragona
from 1996 to 9006 appearing on the online
database of the Spanish ISBN Agency.6 It
is evident that books have been published
wiüout this identifrcation number,? yet in
spite ofthe fact that we are starting with data
üat does not entirely reflect the real situaüon,
the comparative results that we can extract
are representative of the overall situation.

With regard to the regional area of the
sample we have chosen the province of
Tarragona because although it is possible to
make a geographical division il]lo the Camp
de I'arroBona and Teffes d,e I'Ebre regio\\s,
such a division cannot berepresented directly
in the publishing world. The reason is that
publishing houses of üe Camp de Tarragona

have considered the works of authors and
instituüons of the Terres de l'Ebre region as

part of their own geographical publishing
region.

2.1 Private publishing houses

Below, we will consider in detail the
evolution of titles in three private publishing
houses: Edicions El Médol, Cossetánia
Edicions and Arola Editors (from üe year
of entry in the publishing market). Although
other publishing houses exist, the volume of
tities üey publish bears no comparison to the
quantity published by üese three (more than
540/o of the total number of boohs published
during üe period 1996 to 2006) or, for üe
time being, üe length of time they have been
inYolved in publishing.

Alüough they are nottreated indjyidually,
üere are üree priyate initiatives in Catalan
worüy of menüon: Silva EditorialE in
Tarragona, Pragma Edicionso in Reus and
Aeditorslo in Perelló.

2.1,1 EDrcroNs El M¡)Dot-

Located in Tarragona, Edicions El Médol
is the doyen of publishing house in the
Camp de Tarragona. In üe article by Josep
Bargalló1l in the special edition of 7(¿ss¿ ten
years ago it appeared as üe most impoflant
(and vútually the only) private initiaüve
wiü suffrcient drive and ambition r¡¡ithin the
Catalan speaking regions.

However, the passing of üme and market
conditions have caused Edicions El Medol
to concentrate its ellorts on a silgle range
of publications. Thus, it has gone from
publishing books of all genres (in particular
gastronomy and romantic literature, among
others) to publishing solely titles related to
popular and traditional Catalan culture. This
strategy explains the decrease in the number
oftitles published in recent years, although it
also implies a greater degree ofloyalty among
a specific number ofreaders and the survival
of the business in üe 1o[g term.
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Titles published by El M¿dol (1996-2006)

The average number of titles published
each year during üe period 1996 q006 is
24.6, quite a respectable figure, even if it is
forecast that this average will be maintained
or fall owing to the new publishing policy it is
adopting, focused on publishing quality ütles
within a r.ery specific area of culture,

2.1.2 CossET¡NrA EDrcroNs

In 9006 Cossetánia Edicions oclebrated its
tenth anniversary. It did so $'ith an event
held in the capital of Catalonia, Barcelona,
which is indicative of the general scope ofits
publications, despite being based in Valls.

Although its early publicatio¡rs focused
on the local environment (aIId it continues
to publish such works) anil on a range of
publications on rambling, the evolution of
its publishing strategy has seen it move into
¡rthcr areas such as gaslronom) (the "Á\ia

Remei"r2 factor is quite impressive if we
consider the size of this publishing house)
and narrative (publishing authors who do
not usually appear in the catalogues of maior
publishing houses).

A project worth monitoring closely in the
coming years is üe Lectio brand of Spanish
titles (which explains the apparent stagnation
in producüon of recent years). Cosset¿nia is
doing the inverse of major publishing houses
and has started translaüng its Catalan works
into Spanish. Could this be a way for small
Catalan publishing houses to guarantee

economic viability? What is certain is üat
Catalan publishers have takeü note of the
projecL

The average number of titles published
during the period 1996-2006 is 46.5. lt is,

by far, üe private publishing house üat
has published the most during the period

Titles pub¡¡shed by cos§etánia Ed¡.ioñs (1996-2006)
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T¡tles published by Arola Editors (1999-2006)

analysed and is also the publishing house
in the Camp de Tarragona with the greatest
projection in Catalan language thanks,
among other things, to üe sales success of
some of its titles.

2.1.5 ARoLA EDrroRs

Founded in 1999 under the auspices of a

printing press, Arola Editors is the publishing
house in üe city of Tarragona üat currently
pr¡blishes the most.

Althougb it has notmoved arvay from local
and narrative publi cations, ithas concentrated
its effofis oI} collections of drama and poetlT
(it owns üe publishing rights of Gent del
Llamp,l5 for example). This means that its
impact on the publishing market outside of
the Camp de Tarragona is smaller (owing to
the lower impact of such genres within the
market), however üe painstaking manner
in which its books are published (in poetry
verse is combined with piotorial works) has

made it a widespread reference of quality and

this is recognised every time üere is a review
of Catalan publishing houses.

The average number of titles published
during üe period 1999-2006 was 51.7 and the
trend suggests üat this average will conünue
to rise in the coming years.

2.2 Titles published and publishers
during üe 1996-2000 period

During the period analysed üe number
of titles published in provincial terms has

conünued to rise: increasing from 95 titles
in 1996 to 215 in 2006. There has only been

one downturn, in 2005, when 64 fewer ütles
were published üan the preyious year (from
which a recovery is now taking place). An
explanation for this lies in the self-regulation
of üe publishing sector wiü regard to new
tit.les (which we referred to earlier), ¡ hich
in Catalonia occurred in 9004. lt seems that
the measure has had a concentric effect
since Pag¿s Editors, of Lleida, experienced a

similar evoluüon during this period,la

Number of t¡tles pr¡bl¡shed ¡n cátalan (1996-2006)
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The average number of titles published
during the period 1996-2006 was 188.2, of
which 109.8 (over 540/o) corresponded to the
average of the sum of titles publishcd by the
üree private publishing houses: Edicions
El Médol, Cossetánia Edicions and Arola
Editors.

Now let us discuss the other publishing
houses that account for t¡e remainder of
published titles. Betw.een 1996 and 2006 a

great variety of enüties published books,
but it should be said that the vast majority
published only a few ütles a year.ls

\\¡e have classified the different enülies
into three groups. On the one hand, the
private publishing houses, like the ones \1'e

have analysed so far. On the other hand, we
have grouped togeüer all the entities that
have published ütles that are related to some

rype of public body, such as ci§ councils,
regiional councils, museums, teaching
institutes or the universitv. And finally, rve

have grouped togeüer üe non-proñt making
associations, a group made up of entities
such as study circles or insütutes, reading
centres or cultural associations, most ofthem
local or regional.

Percentag€s ol publ¡eh¡ng houses ¡n 1996

No oF PUDLTsuERs IN 1996

Public bodies

PriYate bodies

Non-proflrt making organisations

11

5

16

Total

It is clear that the number and percentage

of priyate publishing houses has increased
throughout üe period, something we should
consider to be very positive, frrstly because of
the diyersity of publications this will lead to,

and secondly because it proves the sustained
growü in demand in üe market.

As far as üe public instituüons are
concerned, alüough these are numerous, it
is worü noting üat they have Yery low levels
of production (less üan ñve titles a year),
and in no case do they form part of a defined
overall range of i[stitutional publications,
but instead are speciirc and sporadic
publications. Perhaps we could except the
Tarragona Studies Institute, however it is
'!,r'orth pointing out that since 1996, with just
two titles published, it ended its publication
ouQut and its heir, Tarragona Provincial
Council, basically publishes art exhibition
catalogues.l6

32

\ryhatis really signihcantis thatüe number
of small non-profit making associaüons and
bodies that publish works, which has not
changed over the ten year period. Perhaps
they do not have a large annual producüon
(iust one or two ütles), yet their persistence in
their task oyer üis period cannot be denied
(üe majority of üe local study centes that
appeared on üe list in 1996 also appear on
üe 90061ist).17 The work ofsuch associaüons
(such as the Reus Reading Centre or the
Guillem Oliver Historical and Social Study
Circle ofüe Camp de Tarragona, to quote two
examples) makes up for üe shortcomings of
the public bodies in üe Camp de Tarragona
in terms of publishing, and frll a void in an
admirable way, particularly if we consider
that most of them haI¡e rather Iimited
hnances.

Wiü regard to universiry publishing,
in 2006 üe Rovira i Virgili University
(UR\) finally decided, albeit tentaüyely
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P€E.ñt.o.. ol publ¡rh¡ns hoús.3 iñ 20Ol¡

No oF PUBLrsrrERs lN 9006

Public bodies

Private bodies

Non profit making organisations

75

10

16

Total

for the moment, to start its own range of
publications, ürough joint publications wiü
üe private publishing houses Arola Editors
and Cosselánia Edicions. There is plenty of
potential for '!vorks: despite being one of üe
Catalan universities with the highest rates of
arücles per lectr¡rer,l8 it is worth noüng üat
the maiority of its output has been published
in publications and journals üat are extemal
totheuniversity. lSyears onfromestablishing
itselfas an independentbody of üe University
of Barcelona, it still has a long way to go to
reach üe same level ofin house publicaüons
as that of other universiües of a similar size
and background, such as üe University of
Lleida or the Jaume I University of Castellón.
In spite of everything, üe outlook for the
future in üis regard is much brighter üan it
was ten years ago, and it is hoped that in the
coming years the efforts üat are being made
now will bear fruit.

However, if üe outlook is one of optimism
for the university, the same cannot be said for
üe publicaüons of public institutions. Wiü
some exceptions, such as the Publicaiions of
the Port of Tarragona, üe outlook is bleak.
And after üe disappearance of the Tarragona
Studies Insütute ( lvhich reported to Taragona
Provincial Council), üere has not been any
local or provincial iniüaüve to fill üe void
this has created. OnIy the immense and at all
ümes voluntary work of non-profit makilg
bodies and associations has managed to
maintain output at a minimum, particularly
as far as local hislorr is conce[red.

39

Itis almostinexplicable (forwant of a better
word) thal cit] r-ouncils lr ilh üe economic
power and cultural needs of Tarragona and
Reus (and to a lesser degree Valls) do not
have their own range of publicaüons. The
City Councils of Barcelona and Girona have
their own publication services and Lleida
City Council has produced publications
ürough the Municipal Institute of Cultural
Acüon, This must be due to the factor that
differenüates Tarragona, since notlody seems

surprised at üis. The town and city councils
of üe Camp de Tarragona, both small and
large, are accustomed to publishing books in
conjuncüon with private publishing houses
on a specific and sporadic basis; and what
is acceptable and even laudable in small
locations, because of a lack of resources,
should not apply in large ones.

Finally, a signiñcant staüsüc to bear in
mind is the increase in author-publishers
from 19gO to 2006, not only for the quantity
üis represents, but because of what this
could become, since a clearly trend is now
being established. In 1996 only four people

on record ¡a-ho had published their otvn
books and had requested an ISBN, yet ir 2006

this figure had risen to eleven (an increase
of l75o/o). It is clear üat üe applicaüon
of new putrlishing technology, and the
increased popularity and reduced cost ofself
publishing over üe last few years has had a

maior influence on this trend, and it is likely
that this trend will increase dramaücally in
üe years to come.
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5. An uncertain future?

Having revierved what has happened to
publishing in the Camp de Tarragona, can
we say that its luture is uncertain? We could
say üat it is as uncertain as the future of
publishing in Catalan in gencral.

Small and medium sized publishing
holrses haye an indisputable share of
the market, and however much üe large
publishing houses want to absorb them, they
'v,r'ill always resist them. For proof of this,
we only need see thc growth and constant
evolution of their publishing activiry in üe
Camp de Tarragona.

These nsmall, publishing houses can
afford themselves the luxury of worhing
independently, $.ithout the constraints of
bcing the appendage of a Spanish business
sh"ucture. Thevoids and publishing ranges that
need to be covered allow them to defend üeir
own values and make a clear commitrnent
towards quality and culture, and in favour of
authors and titles that may not ha]¡e any place
in üc «large" publishing houses.

This is not to say tlat üe products oflarge
publishing houses are deyoid of quality and
culture: they are simply different publishing
products. It may be viable for a small
publishing house to publish a worh for which
a short production run and profrtability in the
medium or long term is forecast, whereas
large publishing houses are accustomed
to working wiü larger production runs
and, above all, quick profits. In such large
structures, it is said üat üe life of the editor
lasts three years: t¡e lust year to programme
üe iitles, the second to put them on üe

market and the third the check their financial
viabilit-y. Bl' contuast, in small publishing
houses the editol is al\l aJ s the same person,
in the old st-yle. making it possible to dcfine a

clear editorial policl- in t]]e long term.
Holvever, I do not beiie\e that the

uncertain future of the Catalan publishin¡J
$'orld can be attlibuted to the immediatc
presence of the entreprenerrrial framervork.
In order to guarantee the future ofpublishing,
it is necessary to concenuate on other actors
represented in the work lrho are not taken
into account to a sufficient degree. The
readers and distributol's.

The normal reading language, according
to üe Booh Reading and Purchasing Ilabits
in Catalonia of2006 indicates that 20.10/0 read
in Calalan, lvhereas 78.70lo read in Spanish
(different to the 2005 figures, which were
99.10/0 for Catalan and 770lo for Spanish).

Furthermore, a recentreportcommissioned
by üe Associaüon ofGraduates in Philosophy
and Letters of Catalonia ñarns that the
study of literature in secondary school
classrooms has decreased considerably, or
has disappeared in practjce.lo The problem
has been aggrayated in recent years by the
arrival in classrooms of immigrants who do
not understand Catalan, combined with a fall
in the reading habits of students and a low
level of Catalan among locals.

Thus, the present outlook is not very
encouragilg, and it is forecast that the
immediate future will be even less so.

Perhaps we should urgentl"v increase reading
rates in Catalan. It is clear üat rye have a

considerable way Lo go if $.e want to do üis,
even if this is at üe expense of direct aid to
publishing houses.

The Catalans have slarted to build thehouse
from üe roof down (given the anomalous
situaüon of our culture, everyüing has to
be said), but perhaps it is üme to reinforce
the last basc of üe industrT, the readers/
purchasers. We need to recognise üc work
that is caried out by the network of public
libraries, a Communitv ideal since the dawn
ofthe 90d' century, and v!hich toda) is one of
the lafgest in Europe in terms of extension
and number. However, we need to seek
different resources, other vr.ays of reachinp¡
out to ciüzens, since iDcreasing the nurnber
ofreaders in Catalan would not only improve
sales (and the culture of the nation), but
also guarantee the surlival of the industry
t\ ilhoul üe need for llnancial aid.

If we want to increase reading rates in
Catalan, one of things we should monitor is
üat üe range oftitles is as varied as possible
(as much as our society is), and üis is very
dillicult to achieve if there is not a diversity
of publishing houses able to guarantee such
an offer.
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In order to maintain the current diver§iry
of publi5hing (which. in spile of successive
mergers of publishing houses has not
decreased, we should remind ourselves), we
need to {iuarantee üe extensive distribution
network of bookshops that exi§ts today'o
unless we want to be in a situation similar
to üat of the North American market.
However, everyüing indicates that there
is litüe guarantee of üis, since every year
small bookshops are closing down (in cities
and in towns), while at üe same üme sales

are increasing in hypermarkets and chains.
Can internet sites offer the solution for
maintaining diversiry? There are currently
some interesting iniüatives along üese
lines, projects which have associated üe
bookshops of various locaüons in order to
sell over the Internel

Only üme will tell what will happen to the
lvorld of publishing in Catalan.
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Notes

1. The Japanese publishine market is the exception

lha¡ proves the rule. From this situatron we are

able to dcduce üal the change from paper fonnat
to elecrlroniri format needs 10 be accompani€d by a

global technological change in all spheres ln ord€r

to uÍderstand the dillerences betrveen Catalonia and

Japan úe need only quote the broadening of standard

bandwiü in the tw'o counlries.

,- The average production mn of publicaüons in
Catalonia in 2005 was 9,921 copies, according to t}le
2A0i Report on Intcrnal Commerce in Cataloni&

5. To view a sample of üe different ¡eactions ol Catalan

editors with regard to the changes in rhe shareholding

of Grup 62 read the arlicle entitled "La edición ¿n

catalán se cnncentrrL', pnblisbed in t\e La rúngafti,io
rewspaper on 27 August 2006.

,1. ln response to th€ ercess number of new titles, the

sector agreed to a reduction. Consequenlly, the

number of titles published in Catalan in 2004 fell by

4.4oó, only to be recovered and erceeded re folloFins
r¡eür, accordina fo fhe 2o0i Repoñ on Intemal
Commerce in Cataloni&

5. To understand üe curent situation ujü regard to

self publishing, read üe article by H¿ctor Montalvo
ennned Qu¿ faig amb b meua ño\el Ia? L'autor com a

6. DaLl taker frcm the website of the Spanish ISBN

Agenc-v durins the month of February 2007. For

detailed analysis, the ligures for 9006 may be üe
definüve ones. The reason is that üere are publishing

houses üat have stjll not informed üe Agency of üe
rÍles of the lást felv monüs. and l¡is data will be

updated lhroughout üe year.

7. Many entities publish tides without an ISBN number
since üeil books are not directl) interded for sale to

the public. This is tbe case, to quote just one exampl€,

$'iih some of the books published by Publicacions del

PoÍ de Tarragona.
8. Thc enoh¡üon of litles in Catalan published by Silva

Edito¡ial is as follows:5 tides in 9001,4 in 2002,5 in
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2003, 8 in 90M, 3 in 9005 and l0 in 2006.

9. The €volution of tid€s ir Cataian published by Pragma
Edicions is as follows:15 titles in 9005, 15 in 2004, 10

in 2005 and 7 in 2006.

10. Aeditors began publishing in 2006, and to date has

published 4 titles on üe market
11. See the article enn ed'EI ñón editorial, entre la

cultura, la indústrío, la minorització i el centmlkme: ¿l

miratge taffagont', pt:rblish€d in ü€ joumal I(¿ss¿, n".

24, Decembff 1997.

12. Wiüout doubt, üe best-selling auüor of üe
publishing house. Seventeen editions of her most
famous cookbook have been published \.yit} sales of
more than 46,000 copies, according to the website of
Cossetánia Edicions.

15. La Gent del Llamp isa collection ofa cultr¡ral nature
üat regularly publishes creative literahrre titles (with
an avefag€ output of trl,o a year).

14. In 2005 it publish€d 116 ti¡.les and in 20M, 128;

according to the online database of the Spanish ISBN

Agency-

15. In the annexe we have included a list ofthe publishers
in 1996 and 2006, on which the $aphs üat appear
below are based- The data 'was taken from the online
database oflie Spanish ISBN ,{gency.

16. According to the online database of üe Spanish ISBN

Agency, in 2006 üe Tarragona Provincial Council of
Tarragona only publish.d one bool. in.onjuncüon
with yiena Edicions. There were no publications in
2005, whereas in 2004 ther€ were eleven, seven of
\rhich were exhibition catalogues.

17. See the list of publishe¡s in 1996 a¡d 2006 included in

18. tn 2006 the URV was in fourü place out of the eleven
Catalan universities ir terms of üe numb€r of articles
published by lecturerc and researchers in scientific
journals, and in 9r" place out of üe 79 univerciües
that exist in Spain. Sourcet "La URI; és la 4" ünfueñitat
catalana ¡ la 21" de l'Estr¡t pel qu¿ Ía al nombre
d'articl",s publicat{, articl€ published h rhe El Punt
newspaper on 24 December 2006.

10. This is a stüdy üat was caded out by Jáume Aület
and Pere Martí entitled ¿a ii¡¿rdtura m¡d¡dna d
I'ensenaament secuidari. Un procés de desrudacíó, amb
propostes per aturar-lo, which was published in March
2OO7.

90. According to a studv canied out bv CEG-{L, there are
approximately 4,000 bookshops and 40,000 points of
sale for books in Spain.

Do** @ kr}lse, ú,l[1, 2007

Arrlrex / ADrrexe

Editors / Publishers 199ó
,{junl¿ment d'Amposta
Ajuntament de Deltebrc- Casa de Cultura
Ajuntament d'Hofla de Sant Joan
Aiuntamenl de neus
Associacié Amics Marc de Déu de Loreto
Associació Cultural La Riuada
Associacié Cuttural Revista La S€garra
Associació Escola de Natura Cel floAent
Associació d'Estudis Reusencs

Bibldf s de Tarra8ona
Cenae d'Estudis Alcoverencs
CenEe d,Estudis de ]a Concá de Barbed
Cercle d'Estudis Hist¿rics i Socials Guillem Olirer
Cenue d'Usludis de la Ribera d'Flb.e
Cent e il'Dsludis "Sinibald de Mas"
Ce¡rP d'Flshrdis de la Terá Alra

CenEe de Lectura de Reus

Consell Comarcal de l'AltCarnp
Conse[ Comarea] det Baü Ebre
Conselt Comarcal del Tariagon¿s
Coopelatiya Gráflca De ¡sense, Sl-.
Diputació ProYincial de Tarmgona
Edicions Cqssetália (Imatge-g, S.L.)

trdicioas trl Médol
Fol.¡ Genins & Co-

Itrsütul Estudis Tarmco¡enses Ramón Bercnguer IV
In stitut d'Estudis Vallencs
Institut Pere Mata
Museu Naciotral Arqueoldsic (Taüaeona)
Pa¡r¿quia de Sant Joan Evanselista (Lilla)
'fGD. Ta¡ragona DisseEy, S.L.

LJnrvcr6itál Rovira i Virgi¡i. Servei dc Pubü.a.ions

Editors / Publishers 2046
Aeditors
Ajuntameüt de Bot
Aiuntárnent de Reus


